
 

 

 
 

Do Your Thing and Get Famous for it 
The 5 T.H.I.N.G. steps to  

Being a Business Celebrity 
 

First off I need to clear up what a Business Celebrity is and isn’t (so you know if you want 
to be one or not!). 

I can’t help you get famous for the sake of getting famous. If you’re after a feature in Hello 
magazine or red carpet premiere invites I’m not who you’re looking for… but if you want to 
stand out in your market for what you do that’s brilliant (your ‘Thing’) and sell it easily 
then read on! 

A business celebrity is an entrepreneur who is doing their ‘Thing’ and stands out in their 
market as ‘THE’ person who does what they do. Being a Business Celebrity means you are 
the difference in your business – whether that’s just you or you and a fantastic team around 
you. If you know it’s down to you that what your business does is different to others then 
you are a business celebrity. However you might not be in your spotlight...  



 

 

So here are the 5 steps to Being a Business Celebrity – do these and you’ll find your 
marketing is easy, your sales simple and your business just grows… 

 
 

 

Time to Find Your Thing  
Your Thing is on the end of your nose. Really. It is right there – that part of your nose that 
you can’t quite see – the very tip – right there in the middle of your face – right in front of 
you – with you all the time. And still you can’t see it. Don’t worry I didn’t see mine for a long 
time. 

Your Thing is what you do that’s brilliant – what you find easy – and that’s often why you 
don’t see it – because you don’t value it – you’re just too busy doing it. 

It’s quite likely that right now you’re doing what you’re good at. - even very good at (or 
maybe not!) but if it’s not easy, enjoyable, and just ‘you’ then it’s not your Thing. 

Yes I know this all sounds a little abstract but it’s that difference between knowing in your 
heart that what you’re doing is what you’re supposed to be doing or instead you’re 
‘working hard’ doing something that you’re good at. 

I am not going to talk about divine purpose now (but you can if you want to call it that). I 
just call it your ‘Thing’. It’s what you do that’s of great value to other people who don’t find 
it easy like you do. That’s it simply put. 



 

 

My Thing is seeing other people’s Things and showing them how to turn that into amazing 
businesses that they love. My Thing is seeing for people what they don’t see in themselves – 
their brilliance – their star quality and exactly how to turn that into sales, marketing, 
strategy and a business that’s perfectly them. 

Of course for a very long time I was ‘good’ at marketing. In fact I’ve been ‘good’ at a lot of 
things (yes I was that annoying ‘Straight A’ student who can learn most things). And finally 
I realised that not everyone could look at a business or entrepreneur and ‘see’ what they 
did that was different and truly unique and brilliant about them. And of course I used to 
overlook this and do it ‘invisibly’ before I could ‘do’ their marketing – which everyone can 
see. 

So look at what you’re doing that’s invisible… what are you unconsciously doing before, 
during and after you work with your clients. What ‘part’ of what you do is easy for you (so 
easy you probably don’t charge for it…). 

It’s that easy part that will catch you out. You’ll be 
thinking “oh but this is easy everyone surely knows 
how to do this” or “I couldn’t possibly charge for this 
it’s just ‘common sense’”. 

I actually had a client use the words ‘common sense’ 
every time they spoke about their ‘Thing’. And it is 
common sense to YOU. Not to everyone else who will 
happily pay for your common sense! 

The other way to spot your Thing… if it’s not stepping 
back and noticing what you do that’s easy – it’s to find 
what REALLY ANNOYS YOU! 

If there is that situation where you find yourself 
almost needing to be held back from ‘butting in’ as 

you so clearly, obviously, smack yourself in the face can see what needs to be done, chances 
are this is your Thing. If you ‘can’t help yourself’ about a process, a product or a way of 
working… take a closer look… this is probably your Thing. 

Don’t get me started on people that talk about what they ‘do’ instead of what they ‘give’ 
that’s different… especially when they’re just doing what they’re good at and not what 
they’re brilliant at… grrrrrrr! 

Your Thing may well be all or part of what you do right now for ‘work’ or in your business, 
or it may be something else entirely. You may realise you can focus in on just one small part 
of what you can ‘do’. You may see how you can turn a hobby, a love or a passion into a 
business. You may even combine a few elements to do your Thing. 



 

 

One thing is for sure with your ‘Thing’ - You’ll do it easily (and YES you can charge for it!). 

 

Have a Fame Name 

I love Fame Names. They make a HUGE difference to how you show up in your market, how 
you are remembered, what people say about you and how you’re ‘seen’ (and found!). 

Here are some examples of Fame Names so you know what they are (some are people you 
might know, others are my clients and all of them are Business Celebrities): 

 

A Fame Name is a personal headline that gets attention and invites people to find out more 
(just like a headline does in a newspaper or magazine). 

A Fame Name is easy to remember, tells us immediately who you are and where you are in 
the market (are you THE person we want to learn from, work with or buy from?). A Fame 
Name sets you apart. A Fame Name is what people will Google… 

A Fame Name is a marketing tool – or as I prefer to describe it – a vehicle – as it gets you 
there faster!  



 

 

If you can work out a Fame Name that describes you doing your Thing you have something 
amazing to use in your marketing. When I say you can attract new clients easily – this is 
how you can make that happen. 

And one thing to note about a Fame Name… if you don’t choose your own your market will 
give you one – and that’s called a nick name (and isn’t always the marketing vehicle you 
might want!). 

 

Interesting Stories Sell 

 

No matter what it is that you do and sell we want to know WHY you do it. Your market 
wants to know why you do what you do they way you do it and why your Thing is your 
Thing. 

So you need to tell us stories. 

I cannot stand what I call ‘brochure speak’ on websites, leaflets, conversations and of 
course brochures. It’s just blah blah blah.  
 
There is a game I ask people to play called ‘is it just me?’ (Not such a fun game if you’re a 
fan of brochure speak by the way!). This is where I ask you to blank out your name/your 
company name on your copy (website, brochures etc) and see if you could hand the copy 
that’s left to a competitor and they could fill in their name and use it. If your copy can be 
used by a competitor, then you don’t have enough of ‘you’ in it. And the easiest way to 
resolve this is TELL US A STORY. 
Your stories are YOUR stories. 
 



 

 

Stories explain to us (as the market) why you do what you do the way that you do it. No-
one else is going to have the same story – the same ‘reasons why’. This is what we need to 
know. 
 
It always comes down to your WHYS. 
 
So make sure your interesting stories sell for you.  
 
 
Nothing is impossible 
Doing your Thing in a big way will always come down to mindset. Even if you get the 
‘theory’ of Being a Business Celebrity, making it happen will depend on you deciding it will. 

You can do anything you think of.  

Whether you will do anything you think of is of course up to you!  

Stepping in a spotlight, wearing a Fame Name, telling your stories all mean you have to 
show up and be seen. You can’t hide if you’re a Business Celebrity. And of course this can be 
scary – it fact it can be downright hide under the desk and refuse to come out petrifying.  I 
know. That’s pretty much what I did when I decided to ‘come out’ as a Manager of Business 
Celebrities. 

Who the hell did I think I was prancing about on a red carpet 
(photoshop-ed!) telling people to do their Thing and get famous 
for it? I know. Full of myself, right? 

Well actually when I launched Being a Business Celebrity I was 
‘in need of the loo’ (putting it politely!).  But what made me go 
ahead and do it anyway? It was the simple fact that the sharing 
my Thing was more important than my fear of doing my Thing. 
Knowing that I could change businesses and lives in a big way 
made me ‘feel the fear and do it anyway’. When you are doing 
your Thing you don’t stop being scared, but the difference is that 
you do your Thing in spite of being scared. 

And now I’ve trained myself to be ‘scared-excited’ instead of 
‘scared-hiding’. You should too. It’s the BIG difference. 

 



 

 

Get in your Spotlight 

 
When you know your Thing, and you have a Fame Name, you’ve got your interesting stories 
ready and you KNOW that nothing is impossible, NOW you can get in your spotlight… 

It’s time to choose your marketing. And for this you need to work out your ‘media Thing’. 
As much as you have a ‘Thing’ for what you do and offer to the market, you absolutely have 
a way you love to communicate and find easy and that is your media Thing. 

Not everyone is a writer, and not everyone is a speaker. There are LOTS of ways you can 
get in the spotlight and not all of them will be right for you.  

So here’s what you need to ask yourself… how do I like to communicate? Is it in writing 
(working out the messages on my own)? Is it one to one? Is it from a stage – broadcasting? 
Is it being interviewed? Do I like to draw, design, and create my message? Do I like to make 
comment or prepare a lengthy opinion piece?  

Look at how you like to communicate – and more importantly how you find it EASY to 
communicate and turn this into your marketing. 

If you like to write – have a blog, write articles, become an author, produce reports and 
guest feature your writing. If you like to speak – make audios, guest on the radio (or host 
your own show or podcast), stand on stages and share what you have to say about your 



 

 

Thing. If you like to be creative make videos, take photos, put projects together with others 
that show you doing your Thing. 

Whatever you do don’t ‘force out’ marketing because you’ve been told you ‘should’. The 
energy behind what you say will be all wrong – we’ll know! 

Getting your media Thing right will give you much better results in your marketing (and I’ll 
let you in on a little secret – you only need to use a handful of different media to make a BIG 
impact, so leave out the media that’s just not ‘you’). 

I can’t wait to see you in your spotlight – doing your Thing and getting famous for it. 

And don’t forget if you’re not Doing your Thing you’re being a meanie! Share what you have 
that’s brilliant and enjoy an easier business. 

 

 

 

 

 

 

 

 


